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New Media and Sports Reporters’ Attitude
New Media 
1. Describe the general role of the sports information director. 

The Sports Information Director is responsible for selling the brand image, the university sports team, to fans and the media. They act as journalists whereby they produce content that competes with the traditional media outlets as they enhance the department’s brand equity.  They conduct interviews and write game notes for journalists (Whiteside, 143). In addition to that, they keep and manage the brands' statistics as well as performing other operational duties. Some SIDs travel with their teams to conference championship events. 

2. What is the general demographic of the profession? 

Based on statistical data collected in a 2010 survey, the general demographic of the profession is made up of white male individuals who are assigned to men’s basketball, women’s basketball or football. Most of the people are young professionals whereby 61% of all the participants had worked in the profession for less than 10years (Whiteside, 144). The profession has a high turnover ratio especially for females within it. This explains why there are many young professionals as compared to the elderly. 

3. Describe how sports information directors (SIDs), in effect, compete with the journalists who call on them for information. 

Since the introduction of the new role as communication directors and not information directors, SIDs have often found themselves competing with journalists who call on them for information. With the adoption of the new media technology, the SIDs have been providing sports content in a large number of social media platforms as well as multi-media platforms. They engage fans in their platforms, thereby creating a strong relationship between the fans and the brand. They create and maintain an online forum for fans to seek primary information on sports, post content that maintains and attracts page viewers. By doing this, they overrun the role of journalists whose main role is to provide the public with information (Whiteside, 145). In the past, SIDs provided information to journalists who in turn shared the information with the public. Through the journalist, the relationship between fans and a given brand was created. This has however changed and both journalists and the SIDS are competing with one another. 

4. In building an athletic department’s brand image, what has research shown tends to be most effective with fans?

The most effective way of building a good and reputable brand image with fans is through successful brand management mostly in the athletics or fan’s website. From research studies, a brand that is well managed does not encounter attrition of fans during seasons where the team losses or even in situations where the team has a negative rapport due to crisis. When these websites are handed over to companies like CBS College Sports, they are well managed, become economically lucrative as well as help maintain a good brand image with fans. 

5. Do SIDs see new media messages as effectively helping them push storylines with reporters? 

SIDs see new media messages as effectively helping them push storylines with reporters because they give them a chance to engage actively in a conversation with them. Through this, more information can be gathered and shared. 

6. Do they believe social media helps them effectively connect with mainstream media? - ​Sports Reporters Attitudes ​

The media helps them connect with mainstream media as they help in creating a discussion forum. Social media is open for anyone and everyone to express him or herself. Thus, it sure is effective for them to connect with mainstream media. 
Sports Reporters Attitudes about Ethics Vary Based On Beat

1. What is the “soft spot in the underbelly of American journalism,” according to the article? 

In the underbelly of American journalism, the soft spot is the ethical decisions that news reporters have to make on a daily basis studies (Hardin & Zhong, 6). They are made while depending on many tools like the code of ethics as well as their own personal moral reasoning. 

2. Research has found that sports journalists have been generally tolerant of what practices are opposed by the APSE code of ethics? 

Some of the practices which the APSE code of ethics opposes include acceptance of free gifts, free travels as well as free tickets from team members or the team as a group. They believe that accepting freebies is not wrong and they are thus tolerant of the practices. 

3. What is “homerism,” and why is it considered problematic? Of the three designated groups of reporters in this study (those covering primarily pro sports, those covering college, and those covering preps), members of which group seemed most satisfied with their career prospects? 

Homerism is defined as the tendency of an irrational degree. Homerism is considered problematic since it results in poor and bad management. This is because naturally, it makes fans to support their teams even without the required merit studies (Hardin & Zhong, 8). It brings about ease of making excuses even when reason can be used thus violating the industry's norm to objectivity. According to the research findings, the group of reporters who covered college appeared more satisfied with their career prospects than the other two types of group reporters. This is because they had access to direct information that the other reporters did not have. They handle first-hand information; have many followers who are anticipating for any current updates as well as they are greatly appreciated by their followers and fans. This makes them content and happy about their career prospects. 

4. Name three specific practices the survey in this study measured among respondents.

The three specific practices the survey measured in the study include how often they use new media to communicate with the public, how social media allows the institution to connect with the media covering their teams and how often they check on whether reporters and journalist troll their social media websites. These three practices were measured in a questionnaire that had media related questions.  

5. Why might preps reporters have more “lax” attitudes about adhering to journalistic norms and values than those on the college and pro beats, according to the article?

Preps reporters may tend to have more lax attitudes about adhering to journalistic norms and values than those on the college and pro beats due to the fact that they make many ethical decisions without consulting gatekeepers. Thus, they bring about a conflict of issues during their research studies (Hardin & Zhong, 10). They confront people while developing stories at different angles and relationships thus; they appear to have a lax attitude. Their work is less professional; as compared to the other types of reporters.
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